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1. &BE

(1) PINEREZRDERERERE

JO-NILHTEOFTEECENINrBELTVS, EYDTET | TEXCHDEEXDSF
CBWTIITEEAL, RERXPHE, FRELEDEBAI—TY NSV TIENEBOR?HO
MECEOFRVBREMFEL 2TV,

BEZEOMRKE—BNIC, BNEER. ABEEFEV > LEREREOPT TEROGHABS
BALF<HMEL BREEFPOEEICERPTHTCOERRENORILERN > TELIELD
Fonz, ERBRAOKBE. F—C. BEKEEOSVEERZFEZXZAZLHICBFELELR
NEEREV A OREREICHFETI2AENREZBLURERROMERSE DS E RN
R>TWBEICHD, BFoICK. BREZHBEFTANOBEEBHZEMET, JO-NILEFNE
FEBAULLEISEVSBENEBERICESNhS,

E5A3ABROBRE A BECEDOBATORBEEZZATVIRTREEV . BERNERFTA
BELL) BERMOMERFIOOLPHEHBEEEZE I EN TETE. TNETTREH<
FTESPEREEYF)RAORBZOXAIRNTIOMNICEES, BAN—T Y NTORMIOD I
HIZEK., HFFBEUREORB(N—TY MM )ICETVLEFBNFNr XA EEVN, ZTOKT
FEEAOBHINDZELTVS, flZF. BEHYLAYTHEATATWAIRA/JZ7 10
SHETIEERO OO —T T AT FENMMERNIIBEETHR.CORSICBFICLDED
BEALE BHCEOBATSERORR FEVROEBIBEORENFHAEZZA TV,

(2) PINEREOMSEN T EERE

—F5. BEBBEOBAEESODNATVZ0ON, BEBEO_FL, HIC, Kb¥EEHILEN=
ERBEME)THD, KEEJTIN—TTEHOREZERFHZOESY, REEEFLELESBHTH
VEEHRSZHEREL, JO-NLTSEORTHEEREGDHTLVE N, HB: F/NLEOBTRD
RN EEAEREEETRVBESEIBN N,

ER BENFRABCACEORROBENEERNICEBETED KEENSHERT > LRTFEE
OEBFEXI T BERREXAPHEAROEENM LA ThE, ThICBHEL EMTRE
ENEEMERIEZRELUHELLEBALSOBMANFBMIDEVSIEBE,SHEL TLERL,

LAL.BAELCHL TEARRENZREITIEELCEELPEZGUHETIMERN SDE
WEFZZWT2UBTHY BEEANBHEEEHEMNEMLP T —EAOERLKEICL2 MM
Mg ELE@MLTV3, TLTEFE, BETE, SEEOHD2HPNEEOTFELE A /R—
SAVOEKRTHY . BANMEERZZFEZEAHETRRELT, TOXBORRICKEICHEA
nTW\wa,
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R&K1 BEFIEEOHH (iﬂwﬁ BHBAARRI, B1FL  B% ) (L] BESRDEEFT

284,419 325,465 371,489 4. 422,007
R 92,128 1.9 104,152 13.1 118,774 14 130,527 9.9
Kbz 192,056 17.7 220,967 15.1 282,715 14.2 291,483 15.3
Z 0t 234 211.4 346 47.9

RFk2 BETPEXOBHNRE (BWHE: BUTRRIL, 6FL: Bu% ) [HHE BEH N eET

13,157 16,346 19,000 21,855 19,150
BARELKA)
# 6,670,813 7,052,607 11,566,115 21,799,017 21,855,699
FNBED HE 7,157 7,909 9,148 11,192 10,408
BHREB) % 2,053,169 2,307,506 3,382,995 5,881,708 5,707,433
RNEED H% 54.4 48.4 48.1 51.2 54.3
EHDEEBA) | % 30.8 32.7 29.2 27 26.1

(3) PINERICAITFISEFOEBRIEZEER

BEBMAE 2011 FOBERBFOFRIC "THE- pPNEEFH) 2BYVIAATVS, COHE-
RNCEERG  FHEBEN BFT ACE LR N EEORERRIICHELEEDTH D,
ChETDENEY . SETOALEEZPLOBMETEOTHERRS S, SHERLELE RN
TENEEARTEIBRFRERBAILCLTIEVSENOTHY  EFNICROETERRDERIC
AHERORREZAETZ RAHRARER . 2HR BA . OBERARIOBVLEERIEL.
HRICEAITILEANORAREZEINICXZETSZ V- RIZTR3 00702 T N OKRE.
@ "HIHAR—AVNZ—, ZBEL., BAEEPKA LB EEZXBUREEERAILAZEM
Lg%, BERNLEORAREZRET D EHZTS,

2010 F 6 HICREL Iz TH—ERAEBAELEMHLER, €XEE D, TOTREORE
SEMCPERMEBOAMEAREICKRY TE/OERILI A5 TH—EADERIL) DERNSEE
BILEGERSNZHA, BE, BX. AT U0VYBRELZBAEEELESHFE L TEANICKE
ITBHELTUVS,
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ABEZRERALH(KOTRA)RE, BATWRWE g kotra
AAEZIREBBJETRO)ICHY T 2HEZIFOE .
BICREMETH D, B, KOTRA IF JETRO X
VFI—VELTTOXENBNERER > TE L
BRENFr$%, BEODPZNEZEMELZTH>T,
DEEAZ1—RBZWICE->THY BEEZEXX
PEEBEKIEE>TVWS,

KOTRA i /M2 (10 IR - 7= S EMETE AV L
b, KIAELEBFTZRELETLITALABITERNSR  %3BUYKOREAOG O kv 7EE
EH3N, BHREH, N—TT1UIXE, EDXRA T P R
RYFUT, RRESMZIBEBRERNEXTEERAT
EDEDONBLSEHEhTVS,

%12, POABERTFICFEORAAES—EAODVED
ELTKOTRAM T 7 2 1)—4 4 k TBUYKOREA.org |
XHHB, chlk, PFIBEN M1 X—FY NEFH
LTREICEZ X EBREE|(e-Trade)lC BT 2 EHD
AFRFENTADELSICERIENER—ZILY A
RTHD,

TENFYANIERTZIEILEL2T, BALSD
BlZAVEHREEZRD CENTE, 1 VZ—FKY N 4 BUYKOREA org & K X £ > SRS EE
BEZBUTBAREILT VEAHRKDIEWVWI2Z B0 s s e
BENEFHMEINTEDT -7y hTLARMAY |
MATES,

T, ERNEENf B2 L5020 BFHROIBEX .
RXSZREBLER—LR—=DXA—=)LT7 RLAZE
BTEDMEe, SSICEERAICHENOERP IS L
NS DERE. BIZEEVREREEEHRTEDI NV T
SAE—2 a3 HEEEFE > T WD e-Trade ZHABH 1=V
N, EEEPAMETHREICHBO S hiEVHPDEIC SRR
EPTRAREBABHR—RNY—ILTHDEER S, Surkonanc ST A

I
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2. XE

(1) PINEREZRDERERERE

KETRHRBECSVTIRENICEZTHEOREZRADD2EBEFIBFANOEBENEOEE
BEEdFYB<BWVEENFEH 21, chid, HRSAOEETHEZ AENICIEAKE—BEE
EVDNBETORFEREERELTVLEZENREBRERTH S,

LAL., SRlEMEZBICENHEBICRY FEAEKEEN ENSDP, 2010 F1 AROA/N
RABEEO—BABEROF T, 'SESFHTHHEEER? (@EHSE)HE) 2RRE N,
BHEREICHT BRI EBEBRICEENEER 2, COBMBBEHENIrRYIATENLOE, B
AERORBELHTR—AICHEEANr BSnEVERAMECKHL BEFrE s TEMAEE
MRICBEBLEZOHEBZR >TVKEVSERBBEOHRICIKHEZRL TWS,

(2) PINEREOMSENIT EERRE

XKEICHTEHRNDEG, CEBHD 9.9%EERANBEAZHER>TVS, £z, KED
RN ERE 2600 FiEEE, BRFEO 7EORENHY) . ESICFEFG 3% TOKETEML
TVWB(BE 10 £T1.3FICEM*S), —AH., BEAOHNEERIFFEY 2% TR, BE10F
T18%ERWPLTWVD,

KETHNEEBNMEITVZ20. —BNICEERBEEIERTESEAMEESAHEH
FTEEABVEVWS CEEHDN, " EBECABMLTETNEREL. —EBOREEXET
BXLEHAN TETVWBECANREVEEZR D, EE. KEOBZLREZEORICEEVE
ICBEICARBMULEBRZFE DL O DV,

COESICKEDFNMDEFIHFLUVEERICIDUEEZSTANT, —EDFHEMHIZFL TV
2. BHEICEAD> TVWBHPIEEG 24 FHEETEMED 1%KEL AR\, SEEFIGH
15%REZDT, FEICMVEEGESERD, £/, XKEOBWHAEROTTHPLEN SHZE
B ITBICEEDN, BRERFED 20%ICBE2TWVWE*6, ZOXRSIZKEFRNMEGHR
BEADEHENMGZZE DEANSZZEZXNREL ZAME OERABEV.

KEOHNEOERLOBRBEFICORFICRRENDEE>TEBETRAEVKETEY
7724 L0-BBICHERL CHRRRRRAR. KEENOTERRNTERICKD LN,
BERRNIEZELVTS 7. BREEOEATHICHL., WAICHRNEEOEDZIAF v A%
AULTVWLK AN FRBICEELE R > TV, COLSBETRENSBEELOREERITVS L
=A%,
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(3) PINERCHITFZAFOEBRICZEER

2010 £ 1 B0 —MHBFEDB T, BRWE A Z> 7 F 7 (National Export Initiative), BF; & H
BEFEIOLS ELFE2RKR. 5 FEATHHEFESE. 200 FANERARHZRZEEFL I,

FThICHV, BHEEBRBELRZREL . KEP /N (Small Business Administration)
DRYTEXN—AVY L, 2hiE, BREEPKEREARTRECRRICEEL., BHICEH
RlEMROEVR I EEOREBRE I ZEYD, BAOTZICEEZETEER IR, F/h
TEORARPHEBREBEZRIEVSHVWSHS,

BEHHICE. ERESRITANESEMROEEXERIE EZRROLREERZEH
PEENBEZITS L TOERZRETAREZITEHLTVS, ¥, EREEODESZI VY
IVAERR BEARELVTOTBREARET AR EBBEOERICERLARILTOR L
XEEBERBL

(4) PINEEZEEIEZEDOERCERRSH

KEOHNEEOEBRXER, THREETEOESBN, MBUF, StEisER2BKLARIILT
KEEhTHY, BFCSERABREECLDIZEEEHY, ZWICE>TVBRN, ZZTRE.
A=Y NOFERANFEATVRIRELZSTROVITHA NEFALEXEFTHEL T,
KEFBEDOC) LR MNEFTREDEEIZKL)EEENTLVS TEXPORT.GOV, &, Bt
¥ REA#EN—NF—%BAE TRIEREAAZTFTIICOVTRTHS,

® "TEXPORT.GOV.

KEORHLEER B BBHERY—ERER L
HLTWBTITHAS N, BIRICERL EERILXER |
BEOVEOTHD TEREHE, OEBHCSNER. B =3
MESHEE LE<HALLERY AV R—%v hE
FIAL R ESEEEDRNITSBEERBNL LAY
SAVEIF—BEDAVTIYN BB,

i, TChASHEEROBAEMT, & THILE
EQWAEBETEERT, 02 20T—RACHHFTH
VST ETREBY —E AP ERERELT VS,
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rChhSHEEBLI ICEHT. OO—A%2BT X7EXPORT.GOV OEME "9 DNEBOR—
KDL B0 ENENERERBICEITTOLE Ex%gar.cg‘:
alal:al S. CompiMes £xports

BATETVWIABIITED "A T A BHRBHEIT  exwort auestionnaire

This questionnaire highlights characteristics common to successful exporters. Many of these questions
will guide you into areas of our homepage where you can obtain more information on exporting. You

. v 48 1 \ will receive  score once you complete the questionnaire, which wil help you to assess your export
X H| 7~ C k/ o readiness, as well as an identification of areas your business needs to strengthen to improve its

export activities.
ORE = <f

1. Does your company le @ product or service that has been successfully soid in Yes No
market
Rz

Wi —EAL . BEOSHORRIC I

2. Does your company have or is your company preparing an intemational Yes  No
marketing plan with defined goals and strategies?

Eaj’% Yes NO ﬁﬁ_to) 9 jo)gFﬁX7 L_@Kj’% L",'_C 3. Does your company ave suffcientproduction Capacy Tt can be Commited to. . Yes ., No

the export m;
N N N 4. Does your company have the financial resources to actively support the Yes  No
- *175‘5%&?6‘:57" ) —Cwﬁﬁtqk, /J\ 48 i marketing of your products in the targeted overseas markets?
(3 I (3 H ) 1 1\\\
5. Is your COMpany’s management committed to ﬂwclopmg llpuﬂ markets and Yes  No
willing and able to dedicate staff, time and resources to the process?

SO TS WE SRR J-F IRt SR ot - - S ————————_—

. 7. Does your company have adequate knowiedge in modifying product packaging Yes No
(: t 7.)\‘ E-l' JE\E (— 7; ) T L\ 6 and ingredients to meet foreign import regulations and cultural preferences?
o
8. Does your company have adequate knowledge In shipping its product overseas, Yes No
such as identifying and selecting international freight forwarders and freight
costing?
9. Does your company have adequate knowledge of export payment mechanisms, Yes No

such as developing and neaotiating letters of credit?

T, BEBOREZERICKHUL TRHER, ©F %8 EXPORT.GOV O EE BHERNN—
BERREE, BHEATTEDLS BEFCEDE =
TP>TVHERVWAZORSA I REBASAIZLTVWS,

TSI, AYOPMBERICNBL T, KV FHEHEER st et

Please follow the appropriate link below based on your assessment score:
0-20  You are on the right track, but you have a long way to go
o — =] 2 » J = 21-35 A good beginning, but you still have work to do
BEMYEVEAE. BBH4/ RPEB®R. tEOHKE ZE Aps b ool ton
66-90  You are almost there, you just need to fine-tune your plans
91-100 You are ready to export

Wh, XBRBENOUINFE-THY ., BHDE e —

1. Does your company have a product or service that has been successfully soid in the
domestic market?

A - e \ - o3 - = ck [Yes] - A product or service's success in the domestic market is a good indicator of ts
a) B (-_ [N} l/ < |B Q Y (1-._ “ 5 Lg_ A T 6 potential success in markets abroad. However, since selling domestically and intemationally
are entirely different ventures, it would be beneficial for you to read through the Easic Guids
to Exporting to see what to expect when sefling Internationally,

SICIXRENTVD, ChASEIEZRHLZVEER | SmEmmn g e s memm nis

[Yes] - Many companies begin export activities haphazardly, without carefully screening
markets or options for market entry. A marketing pian allows your company to find and focus
\ %) 7\ N\ /Z LY AR - ri - SN, = ~ n on the best export opportunities. Formulating an export strategy based on good information
T = 0) a) y) o~ JL _C N S 7 S T and proper assessment increases the chances that the best options will be chosen, that
resources will be used effectively, and that efforts will consequently be carried through to
success. To learn more about formulating an export strategy, click here . For help in refining

= N - your marketing plan, click here . To find market research on the countries you are Interested
DUPLEEEROATATRETHY, LALTH | Saswmco cnn:
Al
3. Does your company have sufficient production capacity that can be committed to
the export market?

\ ﬁ —C.- =: L" == —C.‘ é 6 t —C J P /J\“ a [Yes] - It is important that your company can meet the demand that it is creating. You may
b .\:ll. H‘ g, — % I 2 S N JJ'_ A need more space and equipment in order to manufacture for the specific countries you are
selling to (who have their own product standards and reguiations). Expanding Into the
international marketplace will result in a higher number of units to manufacture and you do

" - = ~ not want this increase in production to affect quality of output. To get an idea about how
CXTVEEICETS TEM: Eas, X (8955 L s

4. Does your company have the financial resources to actively support the marketing
of your products in the targeted overseas markets?

*H =’ D c *E L %4 < ¥ Fﬁ E ﬁF ﬁ lJ T m H:II L I"] ('-J- [Yes] - Market development requires funds. This is a big hurdle for many companies, s it
AR — n— 4 involves activities such s international travel, trade show participation, market research, and

international business training. However, there are many government programs to help

finance selling overseas. The Export-Impart Bank, Small Business Administration, and

7_ 6 T N \ %’ Department of Agriculture all have programs that provide financial assistance to U.S.

C < l, ° exporters. For more information on financing your export transactions, dick here.

5. Is your company'’s management committed to developing export markets and
willing and able to dedicate staff, time and resources to the process?
[No] - Management commitment is the number one determining factor for export success.
Developing an export market takes time and effort. If your company does not have the time
and resources to commit to developing an export market, you might want to consider using
the services of an export management trading company {export trading company affairs]. To
learn about how exporting will affect your company, dick here. To find the best approach to
exporting based on your company's resources, click here.

6. I your company committed to providing the same level of service given to your
domestic customers?

[No] - This is a commitment that you must make before beginning to sell overseas. A
successful exporter treats his or her foreign business with the same commitment and service
as the domestic business. For information on establishing palicies to deal with international
Inquiries, bullding relationships with overseas customers, and options for service delivery,
dick here.

7. Does your company have adequate knowledge in modifying product packaging and

ingredients to meet foreign import regulations and cultural preferences?
[No] - Selecting and preparing your product for export requires not only product knowledge
but also knowledge of the unique characteristics of each market being targeted. Market
research conducted and contacts with foreign representatives should give your company an
idea of what products can be sold and where. However, before the sale can occur, your
company may need to modify a particular product to satisfy buyer tastes or needs in foreign
markets, or legal requirements for the marketplace. For general information on preparing
your product for export, click here. For information on requlations and export controls and
spedific Industry and regional Information, visit the Trade Information Center web site at
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@ "2KRBEEWME, 7ITVIABELRDPIEEREAZTF7 .

2010 £ 12 BIC. BEXAFARTH 2 2 RREXH

SNAM)ERFEEEET I TII)I TUVATLA,
EAEDOC) ., FMHERENBWLILAZRET S B i ot T —
EOOHEEBHN—RNF—> vy 7ORBHEERKRL I,

XEOBEO3IHO2 IREY- BRELEHHEEN
o, o, KEOBBEEEZED I 0 %A LFF N
THAEH, KEOPNREXEOERRENERY
PEXEIBOTEELBEERBENTVD, R,
COREKIDERZERF 2014 FETICHEEFZEBE LS
SEEHY), ANIRFENF KL = THHEEH o
B, OXRBILERDEICEF>TVS,

X9 TZEARBNOR—

Ii&i%m?&t b_c\ L;{_Fa)ck57;'|j'—t:x;§\'/ﬂ\&\*§|, Issues 3esource Center Get Involved Communications Manufa
_C*IJFE < é GRS 5 (': l/ 7: (8 J’;}‘54‘)%90 ::;‘:"f“e‘g” New Market Export Initiative (NMEI)

1. $L < B TR T8I B T B IR AL e .
2 FERTBERMTH LTAERRSIE/ INIBE | o o
OAVHNT AV

3. HLLVBEREERHELOEI AR Y FUIXE ,,
4. 7IFT)- TUOATLAIC L2 EREXICHETEM Fed
7 RINA R

5. AVSAVICLBEEREIATLAEY 0 AHERT
FATES

6. BAEEEMRICEAVIERENLEBATZOEED
W10 LtomBLR—NOFA

7. BRICHETAAVSAURNL—ZVIOSH

8. HR178HE. 25 T ANDERICELGTED LR
Z1—-ANDREEHEZIE

BIC, FOARETR, BEERBECELOAMFI —BHICOBEVED, 7IFYIRAREOER

BWXO7O7Iv2a TN EBRTIBELTIKN20E. BHERODICHE>TOREDREE

ERVBRK CEILKREKBEBMIDENDICBEDEDS T, 7ITFY IABICELREEEDIE

MEVS XYY M BB COEIICEFNTNON—RNF—HNRIFZHESEEF > TRITHREN

BiAhEEY, FPIEEOZEETS CERARELNRIPETEDLDOILHEDEEDND,
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3. RAY

(1) PINEREZRDERERERE

RAYVERMNEROTHEZFS, BN GDP ® 20% 2 1ETEHEHTVD, H—EAEERE
ENFELKERESNTLVDN, B2, L% BBE BHEBEZECSVTRIYVEREHAD
SHEEICLBVEELZZHTHY . EULBKOREEICBTIHRTLED 26%2RIHTHETICE
2TWVWB, £, RAVEMMORKAEEEORTEHEKEEN BH TEL ., 2009 EOHKET
& GDP ICESBHENDEIEWE 40.7%ICE>TH W0, BERKWEFEHOZEEL>TVS,

X10 AT - kA Y EBHE R

(2) PINEREOMSENIT EERRE

RAVEEBERPEBEEOREZLROFEVELEBRICEHEN, BV . TOBVEMNITESR
BOO—NILAGENFZ<KFEELTVS, LAL, —AT, ERRLCER3IFTNSS5, %
B 500 ARBOHNEEAN 99.7% EEBNKZHZE 5O . WERAERLIK3000FTANDS570.5%
ERNCENEHTHY) (2008 F7—&), BENCEELNEBEZSH TV,

EB, RAYOFNDERF TRAVEBEONY VR—2, EVDNDEHNTEVREM D R
5, ZYF EOXVRNIBVWTHRAZU - RIBZLENE<FELTVS, chsnER,
RAIVOEBHNAL(E2X X2 LRABIC. BSEREBHICEANOBEZTVRIEYOEVS/O
—NILTLAV—ELTEELTVWS,

(3) PINERCHITIAFOEBRICZEER

BHEAORVWRAVEBRICE DT FIEXOBHAOREAZXELRRERTCEFIFEE
CEERABRERBBENTVD, RAYTRFEFTLESA 100 77 ~5000 F1—ODO O H
KHELEREF 40%EH2 N, RAVBFROKEFEVWEL, HNEEOBERT> S vILE
REREFBICREVEDEEZTVS,

COFRSIBHR FPEEOBBELEABRZRATDIUBICHIERRERMETEHEFARE
Z REFXF Y ONR—2VERBL, 2RABEOZ—XZTEICNEL., FREMO R @ LK
YRSAVOFHR. BEERARIEORETOLAOAE—RE L BEOGERZERT EHLE
BREBLUTVD . COLSBIAET A RCUSIEFHOPTHNEELSZSTROBEREL
T.BIEMBREREXEMENREL TLVARATHEXE BHERARIASEDARLE
ABEZEY—ERALCHNTRRA BRASMBVEVS CEMHBEh, BEPBAREEZLUE
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S RETERIRLVIEY —EANFEZHPEXEILBRCERADIEDICENZAATVS,

(4) PINEEZEMEIEDER BRSSP

OFTRAVES HREIRFEEE (Germany Trade and Invest GmbH) 4
HARAENUVOBEZAE RS VAONENERE AELXOB -
BAEHERENICHR—NIT2HRONEES - REXIERTHES
Thd. £, RAYBEILBN(AHKs) & € BB ICEH (K E5 1)
LT, RAYVHRNEEOBIHESR, BARESXICHEET KNS

AREZEEZITO>TVS,

ESI A2 B—%Y NEFMAL TEICHA X oroecneroh7ns

EZRREL I Te-trade-centery ¥11&EWS Xk, " ‘ o/ )V y
BEXEYARNEXELEFTVD, 2OYA K~ - ' e
BESEFHEMEOYR—NEBITEAE S wm— ,x
= o= _Gh
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The Made In ltaly Business Directory

Uno stand nel web sotto gii occhl di tutto il mondo!
Entra nei nosti wed stand, aderisci a The Made in Maly Business
tory!

Direct

£ un nuovo senizio gratuito che ti consente ci promuovere Ia tua azienda

0 ! luo' Prodoll sul mercal del mondo senza waggiare: sarai su
(age. il portale ICE per | nnqatnn ester, & potrai aumentare

ummaoal ‘export grazie ai contati generati dalla rete.

Puoi scegliere fra:
Business Directory
per una isivilit essenziale

Top Business Directory
12 tua vetrina per una maggiore
WisIiita @ per le tue proposte di
business

Prima &l accedere, 9 ievsamo 2 legoers emin ¢ condion general da
2204210, nonchd Nnformatia sulla privacy
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The Made in Italy Official Portal [T’\Lll/\ /&
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