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「私たちは合繊の高密度という土俵からは、一歩も出ていない。この分野ではどこよりも品揃いが豊富で、奥行きもある」と、社長の吉岡隆治は静かに、きっ

ぱりと答えた。自社企画による生地生産を行い、「プライアンテックス」というストレッチ性、耐水性、防風性に優れた商品を開発、世界的な有名スポーツ

ブランドに採用されるなど、事業は順調に伸びている。顧客が「高密度で伸びるのが欲しい」と漏らした言葉がヒントとなった。以来、販売も人任せにせず、

社長自ら足を運び、顧客とのコミュニケーションで得た情報を開発に反映させながら、商品を進化させてきた。ポリエステル100％の素材で、15％以上の

ストレッチ性があり、通気は3cc以下、しかも風合いは柔らかい。相対する要素でありながら高次元で融合させているが、これも顧客の高い要求に応える

一心で辿り着いた。織布はひとつ狂うと全部が狂ってしまう世界。だが、何本の密度にどのような加工を施すか、密度を一本一本変えながら、膨大な試作

を地道につくっていくことでしか、前進する術はない。頂上は遠く、顧客の厳しい要求がなかったら８合目で終えていただろうと、本音も。そして「でも妥

協しないで良かった。途中で副産物もあった。何より8合目で止めていたら、コピー商品が山ほど出たでしょう」。現在は、風合いを重視したナイロン生

地「D・N・A」に力を注ぐ。「欧州で合繊は安物扱い。そこをギャフンと言わせたい」。ブランドは、ジャパンクオリティとしての使命も担っている。

“We have not taken even one step outside the field of high-density synthetic fabrics. This field has the richest and deepest line of products compared to any 

other field,” says company president Ryuji Yoshioka in a calm, but distinct voice. Through fabric production based on our own planning we have developed “Pliantex,” 

a brand offering excellent stretch, water-resistance and wind-proofing. This material is being used by world-famous sporting goods brands and business 

results continue to grow.Comments from customers that they wanted “high-density products that can stretch” provided us with a key hint for product 

development. Domestic and overseas markets negotiations with agents are now proceeding.We have produced a 100% polyester material with a greater than 

15% stretch, ventilation of less than 3cc and a soft texture. By working wholeheartedly we were able to reach the goal of meeting customer demands for a 

sophisticated merging of these opposing elements.In the material making field a mistake with just one thread can ruin the entire product. Therefore, the only 

method was to conduct large-scale testing of density while altering each individual thread in order to determine how to best process the density for how 

many threads. We are only able to push ourselves to our limits because we set lofty goals and because the customers are so demanding. “But it was much 

better that we refused to compromise and along the way some good byproducts were produced. And if we did not take our products to these lofty heights, 

there would likely be a mountain of imitation products to contend with.” Currently efforts are being focused on our “D.N.A.” nylon product that emphasizes a nice 

texture. “We want to make those handling cheap synthetic fabrics in Europe throw in the towel.” We want our brands to represent the best in Japanese quality.
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（写真）ノンコート、ノンラミネート。高密度による防風性と伸縮性を、ポリエステル100％のリサイクル可能な素材で実現した。試作の数々が、有名スポーツブランドとの仕事に結実。米国での評価も高い。

（photo） Daiichi Orimono has developed a new textile made from 100% recyclable polyester. The textile is processed by high-density weaving and provides excellent windbreak 
and stretch performance without a coating or laminating. Prototypes made from this textile initiated a business relationship with a famous sporting brand company. The 
products have received a high reputation in the United States. 




